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Light saturations, like pastel colors, generally don’t 
work well in a retail setting, as they tend to come off 
as weak and ineffective. 

When you’re looking for a backdrop for your retail 
products to make them stand out, put a color that 
harmonizes with the products yet provides a visually 
supportive backdrop. For instance, if the products 
you carry are varied and multi-colored, then your 
dominant color, or a strong neutral, will probably 
serve well as a backdrop. If your product lines are 
simple in color—say all dark blue bottles with white 
labels—then a medium blue in the same color family 
as the dark blue would work, as would a medium 
green or medium red. And, of course, a medium-light 
neutral would work as well.

lighting
Be aware of how your lighting affects the colors 

you choose. The difference between warm lighting and 
cool lighting can be dramatic when one reads a color 
in a space. Lamps with whiter light output (around 
3,500-4,200 kelvin) and a color rendering index (CRI) of 
85 or above will ensure your colors and customer look 
their best.

trendy Colors
I’m often asked about the latest, trendy fashion 

colors, and if they are appropriate to bring into a 
spa interior. My answer is yes, but only when used to 
highlight a display of trendy merchandise, and for a 
short period of time (4 weeks to 3 months). 

It also cannot clash with the spa’s color palette. 
Therefore, painting a wall that is used as a backdrop for 
a seasonal or holiday special, or a window display, can 
be fun and attention getting.

With any powerful tool, be careful how you use 
it. The right color combinations can strengthen your 
brand, keep your target market engaged, and showcase 
product lines. 

Lyn Falk is a registered interior designer, 
sustainable design advocate and president 
of Retailworks, Inc.
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